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Abstract

The purposes of this research were to study 1) the market information of

products and 2) suitable electronic commerce system to enhance the market potential
of Romsai Fabrics Weaving Community Enterprise, Songkhla Province. The population and
samples were 15 executives and members of RomSai Fabrics Weaving Community
Enterprise. The data were gathered through both interviews and group discussions and
analyzed by the content analysis.

The research disclosed that the marketing activities were smoothly supported by
the government and private sectors in developing and managing the products and sales
promotion, which became the important factors for increasing sales. The appropriate
electronic commerce system to enhance the market potential consisted of “Click and
Mortar” business model, production, a certain location, websites as the combination of
actual business and online sales, and B2C (Business to Consumer) online business model
as the transaction between the members and general consumers.
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